HALEY LAWSON • Huntingtown, MD
haley@lawsonmarketing.net
www.linkedin.com/in/HaleyLawson10

EDUCATION 
The University of Tennessee, Knoxville, Haslam College of Business				  Knoxville, TN
Bachelor of Science in Business Administration	Graduation: May 2025
Major:	Business Management  |  Collateral: Marketing  |  Minor: Hispanic Studies
Cumulative GPA: 3.91/4.00 
Honors: Beacon Scholarship, Dean’s List (Summa and Magna Cum Laude)
Study Abroad Experience: San José, Cost Rica 					            June 2023 – July 2023
	
EXPERIENCE
Lawson Marketing 	Remote
Founder & Marketing Specialist	     November 2024 – Present
· Develop and implement comprehensive marketing strategies for small businesses, including brand identity, social media presence, and digital marketing initiatives
· Design and execute email marketing campaigns that increased sales leads and newsletter signups
· Create professional graphics and branded content using Canva, enhancing clients’ visual identities across platforms
· Manage client relationships and project timelines, maintaining 100& on-time delivery and client satisfaction

Email Outreach Campaign – East Coast Warehouse 	Remote
Marketing Consultant	January 2025 – February 2025
· Designed and implemented a targeted cold email campaign that achieved a 22% engagement rate and 6% conversion rate
· Developed segmented email lists and personalized messaging to encourage newsletter opt-ins and to ensure compliance with email marketing regulations
· Crafted an engaging email copy to nurture leads and encourage conversions

Retail Electrical Services 	Huntingtown, MD
Office Administrator & Digital Marketing Coordinator	     January 2021 – Present
· Coordinate scheduling, billing, and client communications for a team of 5 electricians
· Manage and curate content for company social media accounts and website content to increase online engagement
· Execute a wide range of general administrative tasks to improve overall organization 
	 
RELEVANT PROJECTS
Brenz Restaurant Expansion Consulting Project	Knoxville, TN
Consultant Team Member	November 2024
· Collaborated with a consulting team that developed a comprehensive expansion strategy for a local restaurant
· Conducted market research and demographic analysis to identify optimal location for new restaurant
· Created a detailed $500,000 budget allocation plan for buildout, equipment, marketing, and staffing
· Developed KPIs and implementation timeline that was adopted by the client
· Presented strategic recommendations to stakeholders, receiving commendation for thorough analysis

Backyard Bistro Marketing Project	Knoxville, TN
Marketing Strategy Lead	September 2024 – December 2024
· Developed comprehensive brand identity package including logo design, color schemes, typography, and messaging
· Created social media content calendar and engagement strategy focused on farm-to-table messaging
· Conducted competitive analysis that informed strategic positioning in the local restaurant market
· Designed customer persona profiles to target key demographic segments

Hajoca Case Competition	Knoxville, TN
Strategy Consultant	April 2024
· Analyzed internal processes and identified key areas for improving sales team performance 
· Developed performance-based incentive program and team accountability framework 
· Presented actionable solutions to company representatives that addressed communication challenges

AMAze Groups – American Marketing Association	Knoxville, TN
Marketing Strategist	January 2024 – December 2024
· Developed digital marketing strategies for iSustain Inc. and Habitat ReStore 
· Created multimedia content that would increase social media engagement for both organizations 
· Conducted market research and presented actionable recommendations to improve brand awareness 
· Planned and executed community engagement events that increased organizational visibility

LEADERSHIP EXPERIENCE
Future Business Leaders of America (FBLA)	Owings, MD   
Vice President	August 2018 – May 2021
· Led a chapter of 50+ members, coordinating weekly meetings and executive board operations 
· Managed strategic planning for fundraising events that raised over $5,000 annually 
· Coordinated award-winning community partnership project that placed 7th nationally 
· Represented chapter at state and national conferences, building professional network

SKILLS
Marketing & Design 
· Digital Marketing: Social media strategy, content creation, branding, email marketing, analytics 
· Design: Canva, Meta Business Suite, Adobe Suite (Photoshop, Illustrator)
· Tools: HubSpot CRM, Google Analytics, Microsoft Office Suite (Excel, Outlook), Mailshake, Mailchimp

Professional
· Project Management: Client relationship management, timeline development, budget planning
· Communication: Bilingual (English/Proficient in conversational Spanish), presentation skills, business writing
· Analysis: Market research, competitive analysis, data interpretation

CERTIFICATIONS
· Adobe Photoshop 2024 Essential Training (LinkedIn Learning)
· Microsoft Excel Skills Badge & Critical Thinking Certification (Great River Learning)
· HubSpot CRM Certification (LinkedIn Learning)
· Cultural Competence & Inclusion Training – (Multiple Certifications through LinkedIn Learning)
